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4 generations of keeping businesses in motion

F

or more than 40 years, PPC Corp. has been distributing lubricants
and oils that keep cars, commercial fleets, heavy machinery and
entire industries running smoothly. PPC Lubricants was incorporated in 2000 as a sister company of PPC Corp. Since then, the
company has grown from six employees to 110, and expanded from one
facility in Highspire to six facilities covering the entire mid-Atlantic region.
“We are very employee and customer-centric, and I think that’s the
reason we’ve grown the business so much in 11 years,” said David Klinger,
president. “Our company mantra is that our employees and our customers
come first. We continually strive
for creative ways to improve and
create efficiencies to set ourselves
apart from the competition.”
People don’t necessarily
think of the lubrication industry
as technology-driven, but staying
ahead of the market trends is
another way that the company
stands out from competitors. “This industry tends to be static, and we look
at ourselves as very cutting-edge and innovative,” said Klinger.
One of the company’s newest endeavors serves the diesel industry, which
struggles to meet emissions and fuel-efficiency guidelines without compromising vehicle performance. Diesel exhaust fluid (DEF) is now available for
cars, trucks and tractors, and it lowers the harmful NOx emissions to nearzero. The product helps engines operate more efficiently, which also improves
fuel mileage for most vehicles, making it better for the environment and for
business. PPC is a master distributor of BlueDEF™ in the mid-Atlantic.
PPC Lubricants also keeps a close tab on changes in local industry. For
example, the company has positioned itself to serve all the current and ongoing
equipment needs of the natural gas industry in the Marcellus Shale area.
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Today, consumers and businesses are focused on maintaining vehicles,
commercial fleets and heavy machinery, and PPC Lubricants is a resource.
In the automotive service market, PPC helps educate consumers about the
value of maintenance programs. In the commercial and industrial markets,
PPC performs surveys to monitor inventory and equipment needs, and
also analyzes fluids to maximize useful life.
“Some businesses purchase oil and lubrication fluids by price alone,”
said Klinger. “But it’s these additional services that PPC offers that are real
money savers in the long run.”

PPC Lubricants has 40-plus years and four generations worth
of experience in distributing the lubricants and oils that
keep many industries running. The company is also a master
distributor of BlueDEF™ in the mid-Atlantic region.
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